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DIVINIA 

This Form C-TR (including the cover page and all exhibits attached hereto, the "Form C- 
TR") is being furnished by Divinia Water, Inc., an Idaho Corporation (the "Company," as well 
as references to "we," "us," or "our"), for the sole purpose of providing certain information 
about the Company as required by the Securities and Exchange Commission (“SEC”). 

No federal or state securities commission or regulatory authority has passed upon the 
accuracy or adequacy of this document. The U.S. Securities and Exchange Commission 
does not pass upon the accuracy or completeness of any disclosure document or literature. 
The Company is filing this Form C-TR pursuant to Regulation CF (§ 227.100 et seq.) 
which requires that it must file a report with the Commission annually and post the report 
on its website at www.diviniawater.com no later than 120 days after the end of each fiscal 
year covered by the report. The Company may terminate its obligations in the future in 
accordance with Rule 202(b) of Regulation CF (§ 227.202(b)) by 1) being required to file 
reports under Section 13(a) or Section 15(d) of the Exchange Act of 1934, as amended, 2) 
filing at least one annual report pursuant to Regulation CF and having fewer than 300 
holders of  record, 3)  filing annual reports for 3 years pursuant to Regulation CF and 
having assets equal to or less than $10,000,000, 4) the repurchase of all the Securities sold 
pursuant to Regulation CF by the Company or another party, or 5) the liquidation or 
dissolution of the Company. 

The date of this Form C-TR is April 1, 2022
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THIS FORM C-TR DOES NOT CONSTITUTE AN OFFER TO PURCHASE OR SELL 
SECURITIES.  

Forward Looking Statement Disclosure

This  Form  C-TR  and  any  documents  incorporated  by  reference  herein  or  therein  contain 
forward- looking statements and are subject to risks and uncertainties. All statements other than 
statements of historical fact or relating to present facts or current conditions included in this 
Form C-TR are forward-looking statements. Forward-looking statements give the Company’s 
current reasonable expectations and projections relating to its financial condition, results of 
operations,  plans,  objectives,  future  performance  and  business.  You  can  identify  forward-
looking statements by the fact that they do not relate strictly to historical or current facts. These 
statements  may  include  words  such  as  "anticipate,"  "estimate,"  "expect,"  "project,"  "plan," 
"intend," "believe," "may," "should," "can have," "likely" and other words and terms of similar 
meaning  in  connection  with  any  discussion  of  the  timing  or  nature  of  future  operating  or 
financial performance or other events. 
The forward-looking statements contained in this Form C-TR and any documents incorporated 
by reference herein or therein are based on reasonable assumptions the Company has made in 
light of its industry experience, perceptions of historical trends, current conditions, expected 
future developments and other factors it believes are appropriate under the circumstances. As 
you read and consider this Form C-TR, you should understand that these statements are not 
guarantees of  performance or results.  They involve risks,  uncertainties  (many of  which are 
beyond the Company’s control) and assumptions. Although the Company believes that these 
forward-looking statements are based on reasonable assumptions, you should be aware that 
many  factors  could  affect  its  actual  operating  and  financial  performance  and  cause  its 
performance  to  differ  materially  from  the  performance  anticipated  in  the  forward-looking 
statements. Should one or more of these risks or uncertainties materialize or should any of these 
assumptions  prove  incorrect  or  change,  the  Company’s  actual  operating  and  financial 
performance may vary in material respects from the performance projected in these forward-
looking statements. 
Any forward-looking statement made by the Company in this Form C-TR or any documents 
incorporated by reference herein or therein speaks only as of  the date of  this  Form C-TR. 
Factors or events that could cause our actual operating and financial performance to differ may 
emerge from time to time, and it is not possible for the Company to predict all of them. The 
Company undertakes  no obligation  to  update  any  forward-looking statement,  whether  as  a 
result of new information, future developments or otherwise, except as may be required by law. 

ONGOING REPORTING 
The Company will not file a report electronically with the Securities & Exchange Commission 
annually and post the report on its website, no later than 120 days after the end of the 
Company’s fiscal year. 
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Once posted, the annual report may be found on the Company’s website at: 
www.diviniawater.com
The Company must continue to comply with the ongoing reporting requirements until:  
(1) the Company is required to file reports under Section 13(a) or Section 15(d) of the Exchange 
Act;  
(2) the Company has filed at least three annual reports pursuant to Regulation CF and has total 
assets that do not exceed $10,000,000;  
(3) the Company has filed at least one annual report pursuant to Regulation CF and has fewer 
than 300 holders of record; 
(4) the Company or another party repurchases all of the Securities issued in reliance on Section 
4(a)(6) of the Securities Act, including any payment in full of debt securities or any complete 
redemption of redeemable securities; or  
(5) the Company liquidates or dissolves its business in accordance with state law.  

The Company has filed at least three annual reports pursuant to Regulation CF and has 
total assets that do not exceed $10,000,000; in 2022, the Company has liquidated its 
business in accordance with state law. 

About this Form C-TR 
You should rely only on the information contained in this Form C-TR. We have not authorized 
anyone to provide you with information different from that contained in this Form C-TR. You 
should assume that the information contained in this Form C-TR is accurate only as of the date 
of this Form C-TR, regardless of the time of delivery of this Form C-TR. Our business, 
financial condition, results of operations, and prospects may have changed since that date. 
Statements contained herein as to the content of any agreements or other document are 
summaries and, therefore, are necessarily selective and incomplete and are qualified in their 
entirety by the actual agreements or other documents. 

The Business 
Divinia Water is a purified, bottled water company. Divinia is free from toxic pollutants  and 
chemicals, making it what we believe to be the healthiest option for consumers. Bottled in 
recyclable glass bottles with clean lines and timeless packaging, Divinia is, in our opinion, 
easily recognized as an exceptionally unique product. 

RISK FACTORS 

Risks Related to the Company’s Business and Industry 

The Company's value is heavily dependent on its intellectual property. One of the 
Company's most valuable assets is its intellectual property. We currently hold a 
number of trademarks, copyrights, Internet domain names, and trade secrets. We believe 
the most valuable component of our intellectual property portfolio is our in-house R&D 
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and trade secrets. The Company does require employees and possible partners to sign 
Non-Disclosure Agreements to mitigate the risk of leaked information. The Company 
intends to continue in the practice of obtaining signed NDAs from outside parties that 
are privy to such technical and protected information. 

Investments in small businesses and start-up companies are often risky. The 
Company's management may be inexperienced and investors will not be able to evaluate 
the Company's operating history. Small businesses may also depend heavily upon a single 
customer, supplier, or employee whose departure would seriously damage the company 's 
profitability. The demand for the company 's product may be seasonal or be impacted by 
the overall economy, or the company could face other risks that are specific to its industry 
or type of business. The Company may also have a hard time competing against larger 
companies who can negotiate for better prices from suppliers, produce goods and services 
on a large scale more economically, or take advantage of bigger marketing budgets. 
Furthermore, a small business could face risks from lawsuits, governmental regulations, 
and other potential impediments to growth. 

The Company may need additional capital, which may not be available. The 
Company may require funds in excess of its existing cash resources to fund operating 
deficits, develop new products or services, establish and expand its marketing 
capabilities, and finance general and administrative activities. Due to market conditions at 
the time the Company may need additional funding, or due to its financial condition at that 
time, it is possible that the Company will be unable to obtain additional funding as and 
when it needs it. If the Company is unable to obtain additional funding, it may not be 
able to repay debts when they are due and payable. If the Company is able to obtain 
capital it may be on unfavorable terms or terms which excessively dilute then-existing 
equity holders. If the Company is unable to obtain additional funding as and when 
needed, it could be forced to delay its development, marketing and expansion efforts and, 
if it continues to experience losses, potentially cease operations. 

There are several potential competitors who are better positioned than we are to  
take the majority of the market. The Company faces competition from other 
companies, some of which might have received more funding than the Company has. 
One or more of the Company's competitors could offer services similar to those offered 
by the Company at significantly lower prices, which would cause downward pressure on 
the prices the Company would be able to charge for its services. If the Company is not 
able to charge the prices it anticipates charging for its services, there may be a material 
adverse effect on the Company's results of operations and financial condition. In 
addition, while the Company believes it is well-positioned to be the market leader in its 
industry, the emergence of one of its existing or future competitors as a market leader 
may limit the Company's ability to achieve national brand recognition, which could also 
have a material adverse effect on the Company's results of operations and financial 
condition. 

The Company's growth relies on market acceptance. While the Company believes that 
there will be significant customer demand for its products/services, there is no assurance 
that there will be broad market acceptance of the Company's offerings. There also may 
not be broad market acceptance of the Company's offerings if its competitors offer 
products/services which are preferred by prospective customers. In such event, there may 
be a material adverse effect on the Company's results of operations and financial 
condition, and the Company may not be able to achieve its goals. 
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The Company is not subject to Sarbanes-Oxley regulations and may lack the 
financial controls and procedures of public companies. The Company may not have 
the internal control infrastructure that would meet the standards of a publicly-held 
company, including the requirements of the Sarbanes Oxley Act of 2002. As a privately-
held (non-public) Company, the Company is currently not subject to the Sarbanes Oxley 
Act of 2002, and it's financial and disclosure controls and procedures reflect its status as a 
development stage, non-public company. There can be no guarantee that there are no 
significant deficiencies or material weaknesses in the quality of the Company's financial 
and disclosure controls and procedures. If it were necessary to implement such financial 
and disclosure controls and procedures, the cost to the Company of such compliance 
could be substantial and could have a material adverse effect on the Company's results of 
operations. 

Forward Looking Statements. The information available to Investors may contain 
"forward-looking statements" within the meaning of the Private Securities Litigation 
Reform Act of 1995. These statements can be identified by the fact that they do not 
relate strictly to historical or current facts. Forward looking statements often include 
words such as "anticipates," "estimates," "expects," "projects," "intends," "plans," 
"believes" and words and terms of similar substance in connection with discussions of 
future operating or financial performance. Examples of forward-looking statements 
include, but are not limited to, statements regarding: (i) the adequacy of a Company's 
funding to meet its future needs, (ii) the revenue and expenses expected over the life of 
the Company, (iii) the market for a company's goods or services, or (iv) other similar 
matters. Each Company's forward-looking statements are based on management's 
current expectations and assumptions regarding the Company's business and 
performance, the economy and other future conditions and forecasts of future events, 
circumstances and results. As with any projection or forecast, forward-looking 
statements are inherently susceptible to uncertainty and changes in circumstances. The 
Company's actual results may vary materially from those expressed or implied in its 
forward-looking statements. Important factors that could cause the Company's actual 
results to differ materially from those in its forward-looking statements include 
government regulation, economic, strategic, political and social conditions and the 
following factors: changes in consumer behavior; recent and future changes in 
technology, services and standards; changes in the plans, initiatives and strategies of the 
third parties that are necessary or important to the Company's success; changes in a 
Company's plans, initiatives and strategies, and consumer acceptance thereof; 
competitive pressures, including as a result of changes in technology; the Company's 
ability to deal effectively with economic slowdowns or other economic or market 
difficulties; the failure to meet earnings expectations; changes in tax, federal 
communication and other laws and regulations; changes in U.S. GAAP or other 
applicable accounting policies; the adequacy of the Company's risk management 
framework; the impact of terrorist acts, hostilities, natural disasters (including extreme 
weather) and pandemic viruses; increased volatility or decreased liquidity in the capital 
markets, including any limitation on the Company's ability to access the capital markets 
for debt securities, refinance its outstanding indebtedness or obtain equity, debt or bank 
financings on acceptable terms; a disruption or failure of the Company's or its vendors' 
network and information systems or other technology on which the Company's businesses 
rely; other risks and uncertainties which may or may not be specifically discussed in 
materials provided to Investors; and changes in foreign exchange rates and in the 
stability and existence of foreign currencies. Any forward-looking statement made by a 
Company speaks only as of the date on which it is made. Companies are under no 
obligation to, and generally expressly disclaim any obligation to, update or alter their 
forward-looking statements, whether as a result of new information, subsequent events or 
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otherwise. The foregoing risks do not purport to be a complete explanation of all the 
risks involved in acquiring equity securities in a Company. Each Investor is urged to seek 
its own independent legal and tax advice and read the relevant investment documents 
before making a determination whether to invest in a Company. 

Tax Risks. Tax risks relating to investments in Companies can be difficult to address 
and complicated. You should consult your tax advisor for information about the tax 
consequences of purchasing equity securities of a Company. 

Withholding and Other Taxes. The structure of any investment in a Company may not 
be tax efficient for any particular Investor, and no Company guarantees that any particular 
tax result will be achieved. In addition, tax reporting requirements may be imposed on 
Investors under the laws of the jurisdictions in which Investors are liable for taxation. 
Investors should consult their own professional advisors with respect to the tax 
consequences to them of an investment in a Company under the laws of the jurisdictions 
in which the Investors and/or the Company are liable for taxation.  

Description of Business 

Divinia Water is a purified, bottled water company. Divinia is free from toxic pollutants  
and chemicals, making it what we believe to be the healthiest option for consumers. 
Bottled in recyclable glass bottles with clean lines and timeless packaging, Divinia is, in 
our opinion, easily recognized as an exceptionally unique product. 

Sales, Distribution, & Customer Base 

Sales 

As of Ql 2018, Divinia maintains diverse revenue streams through three different avenues. 
First is direct-to-consumer sales, made via Divinia's e-commerce store 
(www.diviniawater.com), Amazon, and local deliveries; consumers are either private 
individuals, stores, or private doctor practices. Second route is retail sales through outlets/
grocery stores located in Idaho and Wyoming. Third stream is from sales to distributor and 
authorized resellers, with business in Hawaii and Southern California. 
Distribution 

Divinia is planning a simple but unique distribution plan. Expansion into cities is 
contingent upon the raising further capital and establishment of hubs owned and operated 
by Divinia. Each Divinia hub will service distribution within a 300 mile radius. These 
hubs are planned to be pre-fabricated and, once complete, will be shipped to the new 
warehouse location; approximate set-up of anew hub is believed to take 3 days to 1 week. 
In the future, we anticipate distribution channels will be established through relationships 
with regional brokers/wholesalers who will update the company on demands and trends 
for each market. Distribution will be made with restaurants, high-end resorts, gyms, 
exercise studios, specialty stores, etc. We will have the capabilities to ship/deliver to our 
customers directly or through brokers. Direct shipment helps reduce last mile costs, which 
are often associated with approximately 28% of the total transportation charges. Direct 
delivery helps customers save in storage/warehouse costs as we can plan for just-in-time 
delivery of inventory. 
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Customers 

According to a 2013 article in Foodnavigator-USA.com, natural and organic foods sales 
rose "... 
$81.3 billion in 2012, up 13.5% from the year before. But two small  'power  shopper'  
groups, together comprising 18% of consumers, account for almost half of all sales of 
natural/organic products, according to a recent study by Information Resources Inc. and 
SPINS. This leaves 82% of consumers who still haven't reached their buying  potential in 
this fast-growing  CPG segment." SPINS and IRI surveyed 5,000 consumers for the study 
and found that two of the seven segments, dubbed True Believers and Enlightened 
Environmentalists, comprise 46% of all natural/organic product sales. 
We believe Divinia is the ideal brand for consumers who seek natural foods, clean 
ingredients, high standards, and transparent operations. Below are the target customer 
groups: 

• True Believers - These shoppers are  passionate about staying fit and healthy. They 
are focused  on trying new things, serving  as strong  role models for their  children, 
and are strong believers in the benefits of natural/organic products. True Believers 
enjoy a median income of $65,000, have an average age of 40, attended college and, 
in some cases, embarked on post-graduate studies. 

• Enlightened Environmentalists - This segment is passionate about the environment 
and making good choices to support it. These shoppers are making a real effort to 
make healthier choices and will go out of their way to shop at stores that carry 
natural/organic products. Enlightened Environmentalists are older than True 
Believers, averaging 63 years old, attended graduate school and have a median 
income of $57,000. 

• Healthy Realists - Being healthy and fit and making exercise a priority is 
important to these shoppers. They are often the first among their friends to try 
something new, but can have difficulty deciding whether to buy healthy or 
traditional products. Their average age is 39; they have attended college and earn a 
median income of $65,000 

Customer Needs 

According to a study conducted by IRI and SPINS, True Believers and Enlightened 
Environmentalists (who make up 46% of natural/organic food sales) are willing to pay 
more for beverages that are organic, all natural, non-GMO, eco-friendly, and fair trade; 
Healthy Realists will pay more for all natural foods. Additionally, all three types of 
consumers look for beverages made with all natural ingredients and taste best. 
Divinia meets the needs of all three types of main consumers. The functional hydrating 
qualities of Divinia (without ingredients or additives), the purity of water (free from toxic 
pollutants or chemicals), and award-winning taste (silver medal at Berkeley Springs) make 
Divinia an easy purchase for all three targeted consumer groups. 
The beverage industry is growing more and more diverse. Bottle waters promise new 
levels of hydration from alkaline water to ocean water, appealing to the 83% of consumers 
who want a functional  benefit  in their water according to Beverage World. Mintel  reports 
that although  price is a factor for 62% of consumers, over half of them(53%) prefer to 
drink premium bottled waters. Furthermore, 39% of consumers indicate that premium 
water is worth the cost. According to Beverage Industry, purchases for the home are made 
at grocery stores (34%), convenience stores (29.5%), and warehouse clubs/supercenters 
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(19%). 
Direct Competitors 

Bottled water is a highly competitive, saturated category  within  the  beverage  industry.  
The majority of bottled water in the United States is made up of small companies (10 
employees or less) who generate less than $10 million in annual sales. In 2017 private 
labeled brands dominate the category amassing over $2.5 billion in sales collectively, up 
5.8% from the previous year. However, brands owned by PepsiCo and Coca Cola are key 
competitors in the landscape with about $1 billion dollars in sales for Dasani (-1.2%) and 
Aquafina (+2.4%), each. Nestle Pure Life and and Glaceau SmartWater come in at fourth 
and fifth place with $908 million (+1.9%) and $828 million (-3.2%) respectively, all 
according to Information Resources, Inc. in respect to PET/bottled water sales in 
supermarkets, drug stores, convenience stores, mass merchandise, etc. 
Indirect Competitors 

With consumers looking for functionality in their drinks, some are moving outside of 
bottled water and into ready-to-drink tea and sport beverages. According to a study by the 
International Bottled Water Association  "...bottled water added more gallons to its per-
person consumption rate in ten years than  either  ready-to-drink tea or sports beverages  
reached by the end of that period," with about 5 gallons per American in 2015. 

Information Resources, Inc. lists the best-selling brands of energy drinks (dollar sales in 
millions) for 2017, with percentage change from the prior year in parentheses, as: 1. Red 
Bull, $2,929.9 (-1.1%); 2. Monster Energy, $1,570.4 (+3.7%); 3. Red Bull SugarFree, 
$733.9 (+6.3%); 4. Monster 
Energy Zero, $560.9 (+18.2%); 5. NOS, $411.0 (-0.9%). 

Top-selling brands of RTD teas in 2018 (sales in millions), with change from the previous 
year in 
parentheses: 1. Lipton Pure Leaf, $720.5 (+8.2%); 2. Arizona, $584.4 (-8.1%); 3. Gold 
Peak, $396.3 
(-+8.8%); 4. Lipton Brisk, $370.2 (+8.5%); 5. Lipton, $287.8 (-7.3%). 

Liabilities and Litigation 

On June 18th, 2020 a civil lawsuit (case no. CV10-20-3463 and no. CV10-20-3449) was filed 
against DIVINIA Water and its managers in the state of Idaho. A TRO was issued against the 
Company on June 12, 2020. The Company is currently defending itself in this lawsuit and in 
January 2021, filed for protection under Chapter 11 subchapter V (reorganization) case no. 21-
bk-40059. On April 28th, 2021 a plan of reorganization was submitted to the court which may 
adversely affect shareholders’ rights. On January 25, 2022 the assets of DIVINIA were sold to a 
new company.  

Like most other companies during the COVID-19 pandemic, certain liabilities have presented 
themselves. In the case of this Company, employees had quit or resigned due to restrictions the 
Company required in order to maintain operations during the pandemic, keeping other 
employees and customers safe on-site. Additionally, the Company restricts access to its 
warehouse and offices during the pandemic.  
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Liquidity and Capital Resources 

At December 31, 2020, the Company had cash of $123,905.81. The Company intends to raise 
additional funds through equity financing or loans.  
 
The Company received a PPP loan of $67,100 in April 2020. Proceeds were used for personnel 
payroll. This was forgiven in April 2021.  
 
The Company received a $10,000 grant for an EIDL loan application that is forgiven.  

In April 2020, a private investor invested $20,000 into the Company.  

The company plans to continue raising capital with a target of $5 million within the next few 
years with an additional goal to raise $35 million in capital. This capital raise plan is necessary 
to fund a build-out of production facilities and sales and marketing to distribute nationwide 
and expand to global markets. This is necessitated by the anticipation of the Company 
producing water for two (2) vodka/alcohol companies, a whiskey back product, and Ribose 
water co-packaging product. These opportunities were put on hold due to halted operations 
during the COVID-19 pandemic, which impacted human resources and logistics within these 
opportunities.  

The continuing capital raise allows the Company to build more proprietary processors to meet 
additional sales needs and hire additional personnel; the Company also looks to purchase more 
intuitive and proficient accounting software that allows for invoicing of future orders and is 
made for e-commerce/retail businesses for more efficient bookkeeping. Capital fundraises will 
allow for increased production and sales of water for the next 6 months as additional capital is 
scheduled to be raised for continuous growth. The company has not pursued other lines of 
credit, notes, or loans other than listed below. 

As of May 29, 2020 the StartEngine crowdfunding raise had been shutdown by StartEngine 
without notice. The round was concluded when the raise was taken off of the StartEngine 
website.  

As of December 11th, 2019, the Company had a note in default in the amount of $300,000 for 
which repayment has been requested by the creditor. Currently, the Company is in litigation 
over the note; see Liabilities and Litigation section.  

Net Operating Loss Carryover 

Valuation Allowance Net Deferred Tax Assets  
2020 (345,594) 

Federal and state net operating losses start to expire in 16 years. Due to a history of losses, the 
Company has determined that it is more likely than not that the Company will be able to utilize 
its net operating losses. Consequently, the Company has applied for a full valuation allowance.  
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The Company recognizes the impact of a tax position in the financial statements if that position 
is more likely than not of being sustained on a tax return upon examination by the  relevant 
taxing authority, based on the technical merits of the position. As of December 31, 2020, the 
Company had no unrecognized tax benefits . 

The Company recognizes interest and penalties related to income tax matters in income tax 
expenses. As of December 31, 2020, the Company had no accrued interest and penalties related 
to uncertain tax positions. 

Debt 
 
As of December 11th, 2019 the company has an outstanding loan in default. The principal 
amount owed on the note in default is $300,000.00. The company is currently in litigation 
regarding this note; see the Liabilities and Litigation section.  

A personal loan of $300,000 was given to the Company by Steven and Remy Sedlmayr. There 
is currently no repayment plan.  

SquareUp Capital Loan  

On September 9, 2019 the Company accepted a $55,000.00 working capital loan from 
SquareUp via Celtic Bank Corporation. The repayment was a percentage of daily credit card 
transaction generated by the Company’s customers using the card processing services of 
SquareUp. The loan was paid in full on a completion date of April 8, 2020 for a total amount 
paid of $61,050.00  

PayPal Working Capital  

PayPal Working capital loan agreement with PayPl Inc via WebBank in the principal amount of 
$60,000.00 with a loan fee of $12,514,00, executed on September 07, 2019. The loan had 
minimum payment requirements every 90 days of $3,625.00 The loan in its entirety was 
completed and paid in full on October 9, 2020.  

North Mill Loan  

On January 15, 2019, the Company executed a commercial security loan agreement with 
Partners Capital in the amount of $125,000. $69,923,00 was applied to equipment purchase of 
bottling line and vapor distiller, and $55,077 for working capital. In March of 2019 Partners 
Capital sold the loan to NorthMill Credit and Trust to continue servicing the account. Monthly 
payments are $3,562.25 and as of December 31, 2020 the balance of the NorthMill loan was 
$93,483.22 and the Company is current on payments on this loan account. The loan matures in 
February 2024.  

CONVERTIBLE PROMISSORY NOTES 
In 2017, the Company entered a loan agreement with certain lenders in the amount of $300,000 
to acquire equipment. The loan matured after 2 years on November 30, 2019 and carries an 
interest rate of 5%. The Company is currently in litigation over the note. See Liabilities and 
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Litigation section.  

In 2018 the Company entered into several loan agreements with certain lenders in the total 
amount of $61,000. These loans mature after 1 year and carry an interest rate of 8%. As of 
December 31, 2019, these loans have an outstanding balance of $51,000. In September 2020, 
the Company retained an accounting firm, Deaton and Company, to conduct an internal audit on 
the previous year 2019. The CPA firm adjusted the convertible notes and recommended that the 
be converted per the note. One lender invested $10,000 up front and which was mistaken for a 
convertible note; per Deaton and Company’s recommendation, the lender received shares for 
their investment.  

COMMITMENTS AND CONTINGENCIES 

CIT Direct Capital  

The Company signed a lease agreement with CIT Direct Capital for a Logojet and InkCups 
printer for a total amount of $52,710.60 to stamp bottles with Divinia branding. The 60 month 
agreement completes in 2023 and has monthly payments of $878.51 As of December 31, 2020 a 
remaining balance of payments, including interest, was $28,990.83 provided by Direct Capital. 
The remaining balance of payments is the amount the Company books reconcile to monthly.  

In September of 2020 the Company retained the accounting firm Deaton and Company to 
conduct an internal audit on the previous year 2019. The CPA firm adjusted the Direct Capital 
account in the Company books in the amount of $13,534.28 to be more reflective of the capital 
lease value.  

Geneva Capital  

The Company signed a capital lease agreement with Geneva Capital for a Tormach CNC 
Milling machine for a total amount of $34,794.00. The 37 month agreement completes in 2022 
and has monthly payments of $902.41 As of December 31, 2020 a remaining balance of 
payments, including interest, was $20,458.56 provided by Geneva Capital. The remaining 
balance of payments is the amount the Company books reconcile to monthly.  

In September of 2020 the Company retained the accounting firm Deaton and Company to 
conduct an internal audit on the previous year 2019. The CPA firm adjusted the Geneva Capital 
account in the Company books in the amount of $3,419.66 to be more reflective of the capital 
lease.  

Toyota Financial Service  

The company is paying $1,062.64 monthly on the 2018 Toyota 4 Runner. This is a company 
vehicle wrapped in Divinia Water advertising and is used for promotional events as well as 
deliveries and company related business. The closed-end vehicle lease agreement financed 
$38,255.04 on October 2018 for 35 monthly payments. As of December 31 2020 there are 8 
remaining payments resulting in a balance of $8,50.12. The Company is current on this lease 
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payment agreement.  

Toyota Commercial Finance 
 
The Company has lease financed a forklift and powered pallet jack for warehouse use. This 
capital lease was executed through Dillon Toyota and financed by Toyota commercial Finance. 
Combined monthly payments are $542.87 monthly. As of December 30, 2020 Toyota Finance 
shows an amortized balance of $12,279.82. The Company is current on this obligation.  

BMW Auto Finance 
 
A car lease payment to BMW Finance in the amount of $69,538.49 at 36 monthly payments of 
$1,053.98 was assumed by the company. As of December 2020 there were 8 remaining 
payments totaling a balance of $8,430.40. On January 2021, this monthly lease expense was 
removed and the remaining obligation was assumed by Steven Sedlmayr.  

Chestnut #1 LLC property lease  

The Company leases warehouse space under a commercial operating lease from Chestnut #1 
LLC which requires monthly payments of $3,629.00 and as of February 2020 the amount 
increased to $4,629.00. The lease has a term of two years with additional options to renew. 
$54,765.81 was paid in the 2020 fiscal year to Chestnut #1 LLC as property lease payments. 
The Company is current on all property lease payments.  

DIRECTORS, EXECUTIVE OFFICERS AND SIGNIFICANT EMPLOYEES 

Our directors and executive officers as of the date hereof, are as follows: 

Steven Sedlmayr  President  
Crosby Sedlmayr            COO & Director 
Remy Sedlmayr              Treasurer & Director 
Kiersten Landers            Secretary & Director 
Sheldon Lu   Director  

Steven Sedlmayr 

In the early 1980's, Sedlmayr founded Advanced Displays Technology, Inc., where he 
pioneered the first million pixel display and patented one of the first digital laser projectors in 
existence, which was the basis to his second display company in the early 90's. He went 
through SEC registration and took the ADTI public on NASDEQ.  Upon the lucrative exit of 
the company, Sedlmayr pursued water filtration technology by inventing a revolutionary 
purification process. This same process is the foundation to Divinia Water and is what gives 
us our competitive advantage, changing the way people perceive bottled water. Foreseeing 
future market trends and consumer demands, Sedlmayr has taken Divinia from strength to 
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strength in its evolution from small family business to industry interrupter. Sedlmayr founded 
the company in 2014 and incorporated Divinia in October 2015; he has dedicated all of his 
full time and effort to Divinia since early 2014. He serves as the company's President (past 
CEO) since inception of the company, October 2015. 

Crosby Sedlmayr 

Crosby has worked alongside Steven since the inception of Divinia, becoming COO and co-
founder in October 2015. From 2005 - 2008, Crosby attended Northern Arizona University 
where he sought a degree in mechanical engineering. From April 2012 to September 2015, 
Crosby was hired as a call center manager at wellness vitamin company, Melaleuca, where he 
supervised 25+ employees. Instrumental in the development and research of Divinia Water 
technology, Sedlmayr maintains the day-to-day operations/functions of the company while 
driving the company forward in advanced scientific development and research and works 
only full time at Divinia. 

Remy Sedlmayr 

Remy has over 20 years of office management and bookkeeping and helped Steven take their 
company public in the 80's. She is instrumental in the maintenance of important documents 
and financial records. Remy works closely with our CPAs to make sure that Divinia is 
compliant in the realm of taxes, payroll, banking, etc. and is the liaison between Steven and 
Kiersten, helping to provide important legal documentation to the IRS, SEC, and other 
governmental  agencies. Remy has been with Divinia full time since 2014 and became 
Treasurer in October 2015, when the company was officially incorporated. 

Kiersten Landers 

Kiersten has worked with the company since its early days and carved a role for herself as 
co- founder and secretary in October 2015. In July 2015, before joining Divinia, Kiersten was 
appointed regional sales manager for BTH Hospitality Group, where she lead sales efforts 
and assisted in the opening of a new Hilton hotel. She left in September 2015 to augment 
sales efforts at Divinia Water. She attended Loyola Marymount University and has a degree 
in Business Administration - Entrepreneurship. Kiersten works full time with the CEO in 
harnessing legal matters, marketing , customer service, compiling important documents, and 
assisting with investor relations. 

Dr. Sheldon Lu 

Sheldon has been a board member of Divinia since the company officially incorporated in 
2015. Dr. Sheldon Lu, DMD, is a board certified periodontist.. After graduating  in 2007 from 
University of Pittsburgh, School of Dental Medicine, Sheldon became a commissioned dental 
officer serving in the US Army Dental Corp. In 2012 Sheldon successfully completed his 
training in the specialty of periodontics from the US Army Advanced Education in 
Periodontics and received his specialist certificate, as well as a Master of Science degree in 
Oral Biology from Georgia Regent University. Since December 2015, Dr. Lu owns and 
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operates his own practice in California. 

As of December 31st, 2020 Michael “Mickey” Breen and Ron Mezzetta are no longer listed 
as Directors.  
 
By the end of 2021, the Company had 6 employees. Currently, the Company has 1 to operate 
the estate.  

Since 2017, the Company has retained the services of BBSI, an independent HR and payroll 
firm. BBSI manages payroll, human resources, and all related payment and reporting of 
taxes. Divinia terminated services with BBSI and now processes payroll in-house.  

PRINCIPAL SECURITY HOLDERS 

Set forth below is information regarding the beneficial ownership of our Common Stock, our 
only outstanding class of capital stock, as of December 31, 2020, by (i) each person whom 
we know owned, beneficially, more than 20% of the outstanding shares of our Common 
Stock, and (ii) all of the current officers and directors as a group. We believe that, except as 
noted below, each named beneficial owner has sole voting and investment power with 
respect to the shares listed. Unless otherwise indicated herein, beneficial ownership is 
determined in accordance with the rules of the Securities and Exchange Commission and 
includes voting or investment power with respect to shares beneficially owned. 

• Steven Sedlmayr  (Remy Sedlmayr, spouse) 46.9% ownership, Common Stock 

RELATED PARTY TRANSACTIONS 

The company had a convertible note of $300,000 with previous board members; see 
Litigation and Liabilities section. The Company is currently in litigation over this note. The 
terms are a 5% interest charge per annum fixed. Minimum payments are anticipated to be 
interest-only of $1,458.33 a month and will not start until approximately 4 months after 
equipment purchased is installed. This note carries warrants of 600,000 shares of Common 
Stock at $0.50 per share, upon exercise will which will bring in $300,000 in capital funding. 
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